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Michael W. R. Davis : Chevrolet: 1960-2012 (Images of America)  before purchasing it in order to gage whether or 
not it would be worth my time, and all praised Chevrolet: 1960-2012 (Images of America): 

0 of 0 people found the following review helpful. 3 of 5 stars...By RockyI should have paid attention to the size of the 
book. I think it is really small in size for the price. Hard for me to read or see the pictures because of the size. I will 
pay closer attention next time.1 of 1 people found the following review helpful. BW Advertizing pics.By TNAAt least 
when GM published these advertisement pictures, they were in color.. I was very dissapoiinted in this highly 
overpriced and undereperforming paperback. As a Detroit area resident, I could have gone to the Detroit historical 
library and copied these pictures in color.0 of 0 people found the following review helpful. Recipient very pleased 
with itemBy Karen J. KaneFor a gift. Recipient very pleased with item. Got by Christmas so that was crucial. Vendor 

http://f3db.com/pub/links.php?id=B00COG9VJY


great.

Images of America: Chevrolet: 1960?2012 is the second of a two-volume photographic history of Chevrolet, one of 
the world?s best-known automotive brands, symbolized by the bow tie emblem. From 1960 to 2012, the US auto 
industry and Chevrolet experienced fundamental changes in their products and business plans. In the 50-plus years 
illustrated here, two basic changes in the marketing of motor vehicles is evident: the rising proportion of trucks among 
all vehicles sold and the incursion of European and Asian brands into the market. Even though the number of different 
Chevrolet passenger car models tripled, total car sales for the brand fell. Chevrolet: 1960?2012 relates the year-by-year 
evolution of the US auto business via what was once the largest-selling make.

About the AuthorMichael W.R. Davis is a veteran automotive journalist and historian and author of seven Arcadia 
titles. Following seven years as a journalist in Miami and Detroit, Davis spent a quarter century at Ford Motor 
Company. After retiring from Ford, he returned to journalism and served as executive director of the Detroit Historical 
Society. He holdsdegrees from Yale and Eastern Michigan Universities, is a member of the Society of Automotive 
Historians, and has been a long-time trustee of the National Automotive History Collection at the Detroit Public 
Library, the source of many images in this book. 


